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Current Industry Population Analyzed

as of: 1/06 1/07 1/08
Firms: 36823 39094 44,716
Establishments: 38241 40487 46,098
Small Businesses: 35508 38253 43,941
Startups: 1619 1612 1,354
Branches: 1418 1393 1,382

The Current Industry Population table displays the number of firms in the industry for five groups:
Establishments: Firms plus Branch operations.
Firms: Independent companies.

Small Businesses: In order to focus the analysis on the small businesses of greatest interest to our
users, the analysis defines small businesses as single site firms with fewer than 25 employees. All small
businesses are also “firms”.

Startups: In order to reduce distortion and focus the analysis on the startup population of greatest
interest to our users, the startup sales and employment analysis limits the definition of startups to single
site firms with fewer than 50 employees, with less than $10m annual sales and reporting one year or less
of operation. All Startups are also “firms”; The overwhelming majority are also “small businesses”.

Branches: Subsidiary facilities of firms; non-headquarters operations.

The Time Series: The report analyzes trends in three running years, each for the twelve months (real
time) ending [Jul-05], [Jul-06] and [Jul-07]. Content is adjusted to account for time lags in raw data. We
adjust the time series to compensate; the dates shown generally reflect the actual time series shown in
the Time Series table. In some tables, “Yr3” denotes the “snapshot” at the end of the time series. “Yrl1” is
the snapshot at the start of the time series.



Area Failure Rates (%)

30+
Failure Rates
. 1/08 Failure
1/06 Firms Survivors Rates
Firms: 36,823 31,520| 14.40%
Establishments: 38,241 32,771| 14.30%
Small Business: 35,508 30,418| 14.33%
Startups: 1,619 1,254 22.54%
Branches: 1,418 1,226| 13.54%

Firm= 5B Startups  Branches

Failure Rates: Failure rates track the actual experience of business establishments, firms, small
businesses, startups and branches doing business at the start of the time series and still in operation
today. "Survivors" are business operations within a given category which have maintained operations for
at least three years. Throughout the report, Survivor measures isolate and report on these ongoing firms.
As a result, these Survivor benchmarks display experience-rated measures, rather than snapshots of the
industry at a particular point in time.

Firms which have experienced a transfer in ownership but continue as independent firms are considered
"survivors". Firms which relocate but maintain independent operations are considered survivors if they do
not move out of the jurisdiction being analyzed. Firms which are purchased or merge and become
subsidiary locations, or whose location is terminated, are grouped with the "failures". Any business entity
which does not evidence ongoing operations (for example, by registering with government agencies or
credit reporting services) is considered to have ceased viable operations and is classified with the
"failures".

The Failure rate analysis is developed for discrete business segments by segregating the original pool of
tracked firms by industry classification, location, and population segment (all firms, small businesses,
startups etc.) That beginning universe is segregated and tracked to develop the failure rate for that
group.

As a result, failure rates occasionally reflect performance above 100% or below 0% due to business
migration among industries (changes in primary business line) or (in the case of location-specific failure
rates) due to business relocations during the analysis period.



Industry Market Volume, Average Sales and Sales Class Trends

Annual Market Volume ($)

as of Reported: Generated:

1/06: 9,529,748,626 11,155,169,838
1/07: 9,748,089,090 11,121,808,257
1/08: 10,684,730,636 11,517,613,758

Industry Market Volume: Reported Annual Market Volume includes industry sales figures from
multi-site firms classified in the selected industry and headquartered in the selected area. Branch
revenues, even of branches located outside the area, are included. The Reported Market Volume
figures include sales of US firms and US-reporting subsidiaries of firms headquartered outside the US.

Generated Market Volume projects sales volume based on the number of local industry employees
and national sales per employee data developed by BizMiner. This number includes headquarters
operations inside the area, as well as branches of any industry firms located within the selected area.
It excludes branch operations located outside the area. The Generated Market Volume figure is an

indicator of the actual sales of an industry transacted within the selected area.

Sverage Firm Sales(s x 10007
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Average Annual Sales
as of Firms Bﬁgpnacallss Startups
1/06 Avg Sales: 258,799 182,871]159,141
1/07 Avg Sales: 249,350 167,050]161,911
1/08 Avg Sales: 238,946 164,378] 160,340
Change: -7.7% -10.1% 0.8%
Survivor Avg Sales: 272,153 168,764] 161,643
Change: 5.2% -7.7% 1.6%
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Average Annual Sales: The Average Annual Sales table displays “snapshot” average dollar sales for
local industry firms, small businesses and startups in each of the three years in the time series. The
Change rows express the growth or decline of these snapshots in percentage terms. Sales will often
fluctuate most radically in the startup category (both snapshot and survivor), in part because startup
operations are less numerous and differ dramatically in size, growth and, in many cases, failure.

The Survivor Avg. Sales data row tracks the same set of firms in each category from the beginning
of the time series through the end. In this case, only those firms which maintained operations
through the three years are analyzed as Survivors; New entries and those which ceased operations in
the interim are not included. These Survivor sales reflect an experience-rated analysis which can be
used to help inform future projections.

While there is significant overlap of firms in each category between years, results can be affected by
business failures, mergers and the migration of companies between the three categories. Migration
between business classifications has a much lesser impact in most cases.



Company Sales Class Trends

as of it | drme | fitme | sure fems | 1706 %[ 1707 % | 1708 % | 5110,
$1-$500k 35,385| 38,104| 43,789 30,695|96.09%[103.48%[118.92% 83.36%
$500k-999k 540 563 572 514| 1.47%| 1.44%| 1.28% 1.63%
$1m-$2.49m 218 211 216 194]| 0.59%| 0.54%| 0.48% 0.62%
$2.5m-$4.99m 54 58 48 a4] 0.15%]| 0.15%| 0.11% 0.14%
$5m-$9.99m 35 28 29 28| 0.10%| 0.07%| 0.06% 0.09%
$10m-$24.99m 14 23 19 18] 0.04%| 0.06%| 0.04% 0.06%
$25m-$49.99m 2 2 3 3] 0.01%| 0.01%]| 0.01% 0.01%
$50m-$99.99m 2 4 4 4] 0.01%| 0.01%| 0.01% 0.01%
$100m-$249.99m 1 2 1 1| 0.00%| 0.01%| 0.00% 0.00%
$250m - $499.99m 0 0 0 o| 0.00%| 0.00%| 0.00% 0.00%
$500m - $999.99m 2 1 1 1| 0.01%| 0.00%] 0.00% 0.00%
>$1b 1 1 1 1| 0.00%| 0.00%] 0.00% 0.00%
unknown 569 97 33 17| 1.55%| 0.25%| 0.07% 0.05%
Total 36,823| 39,004| 44,716 31,520| 100%| 100%| 100% 100%

Company Sales Class Trends: This large table classifies the number of local industry firms which fall

into each of thirteen sales classes. Data is displayed as the number of firms in each of the three years of

the time series. The fourth column displays the distribution of Survivor firms (only those tracked from

the beginning of the Time Series and still in operation) through the same sales classes. Each of the final

four columns corresponds to the first four by year, and displays the distribution as a percentage of all

firms for that year and, in the case of Yr3 Survivors, among all Survivor firms. Firms which do not report
sales are noted in the unknown row, while the final row sums the total number of firms in the industry in
each of the years and for the survivor category.

The analysis in the Company Sales Class Trends table is deepened by reading it in conjunction with the
Market Share by Sales Class and Average Annual Company Sales by Class tables on the following

page.




Market Share by Sales Class ($ million)

as of 1/06 1/07 1/08 |5 Y/98 11/06 %|1/07 % |1/08 % | %8 o,
$1-$500k 5,598.9 6,012.0 6,866.9| 4,874.4|58.75%|61.67%|64.27% 56.85%
$500k-999k 362.8 377.2 383.1 344.5| 3.81%]| 3.87%]| 3.59% 4.02%
$1m-$2.49m 313.3 306.8 314.3 281.2] 3.29%] 3.15%]| 2.94% 3.28%
$2.5m-$4.99m 185.7 192.9 158.9 144.5] 1.95%]| 1.98%]| 1.49% 1.69%
$5m-$9.99m 225.1 179.9 194.4 188.7| 2.36%]| 1.85%]| 1.82% 2.20%
$10m-$24.99m 175.6 309.8 265.1 246.1] 1.84%]| 3.18%]| 2.48% 2.87%
$25m-$49.99m 61.0 63.7 101.4 101.4| 0.64%] 0.65%]| 0.95% 1.18%
$50m-$99.99m 101.4 249.9 267.1 267.1] 1.06%]| 2.56%]| 2.50% 3.12%
$100m-$249.99m 127.6 260.0 120.1 120.1| 1.34%]| 2.67%| 1.12% 1.40%
$250m - $499.99m 0.0 0.0 0.0 0.0] 0.00%]| 0.00%] 0.00% 0.00%
$500m - $999.99m 1,082.0 538.6 538.7 538.7]11.35%]| 5.53%]| 5.04% 6.28%
>$1b 1,151.0 1,233.0 1,467.1] 1,467.1]12.08%]12.65%|13.73% 17.11%
unknown 145.3 24.3 7.6 0.0] 1.53%]| 0.23%]| 0.07% 0.00%
Total 9,529.7 9,748.1 10,684.7] 8,573.8] 100%]|] 100%]| 100% 100%

Negative numbers may be displayed due to rounding.

Market Share by Sales Class: This table displays the total reported dollar sales volume (market share)

captured by local industry firms in each of 13 sales categories in each of the three years of the time

series, plus a fourth column showing Survivor sales (explained on the previous page). The percentage of
total sales is displayed in the four corresponding columns on the right. Projected sales for non-reporting

firms are displayed in the "unknown" cells.

Average Annual Company Sales by Class
as of 1/06 1/07 1/08 1/08 Survivors

$1-$500k 158,228 157,779 156,818 158,801
$500k-999k 671,852 669,982 669,755 670,233
$1m-$2.49m 1,437,156 1,454,028 1,455,093 1,449,485
$2.5m-$4.99m 3,438,889 3,325,862 3,310,417 3,284,091
$5m-$9.99m 6,431,429 6,425,000 6,703,448 6,739,286
$10m-$24.99m 12,542,857 13,469,565 13,952,632 13,672,222
$25m-$49.99m 30,500,000 31,850,000 33,800,000 33,800,000
$50m-$99.99m 50,700,000 62,475,000 66,775,000 66,775,000
$100m-$249.99m 127,600,000 130,000,000 120,100,000 120,100,000
$250m - $499.99m 0 0 0 0
$500m - $999.99m 541,000,000 538,600,000 538,700,000 538,700,000
>$1b 1,151,000,000] 1,233,000,000| 1,467,100,000] 1,467,100,000
unknown 255,360 250,515 230,303 0

Average Annual Company Sales by Class: This table displays the average firm sales within each

industry sales class, indicating a benchmark within that peer group. The average sales figure is derived
by dividing the total market share within each sales class by the number of firms in the class. Reported
sales are utilized, capturing revenue from all headquarters and branch operations of multi-site firms.



Market Share by Segment (% total industry sales) Market Share by Segment (%)

as of Firms Small Business |Startups 9
1/06: 100.00% 68.14%] 3.55% 501
1/07: 100.00% 65.55%| 3.5% 70
1/08: 100.00% 67.6%]| 2.03% B0
Survivor: 80.29% 48.04%]| 1.90% 50 -
40
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Market Share by Segment: The share of total reported industry market volume captured by each
category of local firms is displayed as a percentage for each year of the time series. Naturally, the (all)
Firms category captures 100% of the snapshot sales in each year. To the right, the Small Business and
Startup shares of total market volume is displayed. For each category, a separate calculation has been
performed to report the share of market volume held by “Survivors” in each category. Note that
Survivor small businesses may not fall within the small business definition by the end of the time series
shown here; and that startup survivors have by definition superseded the startup parameter of “one
year or less of operation”.

Annual Sales per Employes (f » 100

140
Annual Sales per Employee 120 4
US Industry | Area Small | Area Startups 100 4
Business
1/06 SPE: 92,758 54,344 107,220 a0 4
1/07 SPE: 90,419 49,608 107,275
1/08 SPE: 88,002 50,766 101,024 504
Survivor 40 4
SPE: 71,936 66,226 89,021
20 1
|:| -
Industry SB Startups
1/os 1/og 1/os

Sales per Employee: A common indicator of productivity, Sales per Employee data is presented for the
Industry (all firms), and the Small Business and Startup sectors within it. Sales per employee
measures are displayed for each of the three years in the time series, as well as for Survivor firms in
each industry category. As is the case for average sales calculations, sales per employee will often
fluctuate most radically in the startup category (both snapshot and survivor), in part because startup
operations are relatively few in number and differ dramatically in size, growth and, in many cases,
failure. Small Business and Startup Sales per Employee data is calculated on the basis of local firm
reports only. US (not local) industry data is displayed for the industry-wide Sales per Employee
measure, since multi-site companies routinely report sales data which includes sales of far flung
operations. As a result, local industry-wide sales per employee content cannot be developed with
statistical integrity while including multi-site firms.



Facility Employment Class

ot |vemn | i | nae | Mot e [Svag | 2 [ 359 | sms (74,990
1/06 14,722 17,532| 3,217| 1,387 260 77 45 7 1 0 993
1/07 17,133 17,823] 3,224 1,412 251 84 43 7 2 0 508
1/08 20,221 20,376] 3,262| 1,381 252 84 42 10 1 0 469
1/08 Survivors 12,172 15,656| 2,932} 1,269 230 73 40 10 1 0 388
Percentage breakdown
1/06 38.50%45.85%]8.41%|3.63%]0.68%]0.20%{0.12%]0.02% | 0.00% ] 0.00% | 2.60%
1/07 42.32%|44.02%]7.96%]3.49%]0.62%|0.21%]0.11%] 0.02% | 0.00% | 0.00% | 1.25%
1/08 43.87%|44.20%]7.08%]3.00%]0.55%]0.18%]0.09%] 0.02% | 0.00% | 0.00% | 1.02%
1/08 Survivors |37.14%|47.77%|8.95%|3.87%]0.70%]0.22%]0.12%] 0.03% | 0.00% | 0.00% | 1.18%

Facility Employment Class: Using the same general format as the previous Sales Class Trends table,
the Facility Employment Class analysis displays the distribution of local industry establishments (not just
firms, and including branches) among ten employment size categories. An eleventh column on the right
reports the number of industry establishments which do not identify employment data. In the second set
of rows in the table, the row labels are repeated and table cells display the percentage of establishments
in each year - and for Survivors — which are distributed among the same employment categories. This
analysis method makes it possible to observe significant shifts in employment, toward larger or smaller
operations - in a more granular way than average employment data alone (below) can indicate. In this
regard, survivor percentage changes between employment categories may be especially noteworthy.

Y13 Average Employrent

4 -
354

Industry

Surw

Industry Small Bus

Startups

Average Employment Trends

1/06 1/07 1/08 1/08
Emps. | Emps. Emps. Survivors
Industry: 3 3 3 3
Small Business: 2 2 2 3
Startups: 1 2 2 2
Branches: 10 10 10 10

Average Employment Trends: Presented as a more traditional method of measuring industry
employment trends, this table displays average establishment employment in the Industry (by
establishment, not firms), as well as for Small Business, Startup and Branch categories. Survivor
average employment in each category offers a window on employment projections over similar time
series. Total reported employment can be ascertained by multiplying average employment data by the
number of total establishments taken from the Industry Population table on P1.




Vitality Trends

Entrepreneurial Activity (Jan-07 to Jan-08)

US Segment Startup Rate: 10.71%
Area Segment Startup Rate: 10.06%
Area Segment Startup Index: 0.94

Entrepreneurial Activity: The Area Segment Startup Rate measures the percentage of local industry firms
which indicated one year or less of operation during the one-year period reflected by the Time Series table and
which maintained operation through the end of the time series. These startup firms are compared to the number
of local firms in the industry for which ages can be identified to create the Segment Startup Rate. This is then
compared to the US Segment Startup Rate, the national industry-specific startup percentage. The Area
Segment Startup Index benchmarks the local industry rate against national industry startup patterns,
expressed as a two-digit decimal where the US industry rate equals 1.00; An Index of 1.10 indicates a local rate
10% above the national average.

New Branch Development (Jan-06 to Jan-08)

US Segment New Branch Rate: 0.22%
Area Segment New Branch Rate: 0.19%
Area Segment New Branch Index: 0.86

New Branch Development: The Area Segment New Branch Rate measures the number of new local
industry branches developed in the final year of the time series and which maintained operation through the end
of the time series. These are compared to the total number of newly developed branches in the industry
nationally over the same time period: the US Segment New Branch Rate. The Area Segment New Branch
Index benchmarks the local industry rate against national industry new branch development patterns, expressed
as a two-digit decimal where the US all-industry rate equals 1.00; An Index of 1.10 indicates a local industry rate
10% above the national average.

Reported Sales Growth Index (Jan-06 to Jan-08) Employment Growth Index (Jan-06 to Jan-08)

Area Segment Sales Growth Rate: 12.12% ~

Area Segment Sales Growth Index: 0.91 Area Segment Emp. Growth Rate: 8.83%
Area Segment Emp. Growth Index: 1.24

Generated Sales Growth Index (Jan-06 to Jan-08)

Area Segment Sales Growth Rate: 3.25%

Area Segment Sales Growth Index: 0.24

Sales Growth Index and Employment Growth Index: The Sales Growth Index compares the change in total
local sales over the time series reflected by the report. The local industry specific growth rate is displayed,
followed by a two-decimal index benchmarking the local industry against national industry growth percentages.
The US Index equals 1.00 in all cases, so an Index of 1.10 indicates an industry growth rate 10% above the
national industry average. Similarly, the Employment Growth Index compares the change in total local
employment over the time series displayed in the report. Again, the local industry specific growth rate is
displayed, followed by a two-decimal index benchmarking the industry against national industry growth
percentages.



US Industry = 1.00 in all market vitality index ratings
Ermerging Market Witality Index

16 -
1.4
1.2 1

1 4
0.8 -
0 -
0.4 -
0.2 -

o-

Startups Mew Ermp Ind Sales Ind
Branches

Industry Concentrations (% of total areas)
1/06 1/07 1/08

Establishments 4.9356%4.8795%]4.8965%
Employment 1.4716%|1.4925%|1.5746%
Reported Sales 0.3023%1]0.2902%]0.3094%

Industry Concentrations
(indexed against US average)

Establishments 1.0506] 1.0452| 1.0417
Employment 2.7819| 0.9557| 0.9606
Reported Sales 0.8593| 0.8957] 0.7027

Industry Concentrations: The Establishment Concentration compares the number of local
industry operating establishments to the national industry overall for each of three years. The
Employment Concentration is a comparably analyzed, displaying local reported industry
employment to national industry data. The Reported Sales Concentration shows the local industry
percentage of US industry sales. (Reported Sales data attributes all company sales to the location of
headquarters operations.) In each case, the three year trend indicates the increasing or decreasing
importance of the industry for the economic metric under review.

Consolidation Trends

Area Branch Concentration 1/06: 3.71%
Area Branch Concentration 1/07: 3.44%
Area Branch Concentration 1/08: 3.00%
Industry Branch Concentration 1/06: 5.25%
Industry Branch Concentration 1/07: 4.90%
Industry Branch Concentration 1/08: 4.22%

Consolidation Trends: The Consolidation Trends table displays three years of local industry data
reflecting the percentage of branch operations to all establishments (Area Branch Concentration),
and compares that to three years of national data reflecting national industry branch operation
percentages (US Industry Branch Concentration). Taken together, the two measures indicate
increasing or decreasing trends toward industry consolidation, either as a stand-alone metric or
benchmarked against economy-wide patterns.



About the Data

Raw data analyzed for BizMiner reports is sourced from an array of the nation's private business
databases, reporting agencies and government statistical sources, including the IRS. None of these raw
data sources creates the final measures reflected in BizMiner industry profiles. In total, BizMiner
accesses over half a billion sourced data points from eighteen million business operations for each of its
twice-annual updates. Census and other government data are used incidentally to inform and test
projections for non-reporting firms.

At the same time, some firms are missed and specific information on others is lacking from the
database. However, the overall current coverage of the databases approaches 12 million business
operations annually. While 100% firm coverage is desirable for analysis purposes, the greatest value of
the content rests in discerning patterns of activity, which are reflected in the large samples used to
develop our reports. As is the case with any databases this large, some errors are inevitable. No
representation is made as to the accuracy of the databases utilized or the results of subsequent
analyses.

Sales volume figures are for firms identifying this as their primary classification. For example, a report
for retail furniture stores analyzes sales of stores whose predominant revenue stream is furniture sales;
that data would not include furniture sold at a general department store. Firms in more detailed industry
segments may opt to identify a higher level parent classification as their primary line of business,
effectively reducing sales applied to the detailed segment.

It is sometimes difficult to ascertain precise sales data for the smallest firms in the databases. When
precise numbers are not available, reports that offer a sales range may be utilized. When there is a very
small number of firms in a category (most often startups, which are by nature often micro-firms) the
sales is recorded at 150,000 (reflecting a 100,000-175,000 range).

Survival and sales analysis of independent business operations are based on information supplied largely
by business owners and representatives to private reporting services. Inaccurate information supplied by
business owners or representatives may affect the analysis. Survival rates assume that the
discontinuation of a facility's presence among credit reporting databases utilized reflects the
discontinuation of operations of that facility. Where insufficient data is available to create specific line
items in specific industry reports, projections developed through proprietary algorithms, including
projections from broader industry data, may be utilized.

The Time Series: Our Profiles are adjusted to account for time lags in raw data. We adjust the time
series to compensate, and the dates shown in the reports generally reflect the actual time series shown
in each Profile.

Neither the Brandow Company nor its resellers are responsible for conclusions drawn or decisions made
based upon this data or analysis. In no event will the Brandow Company or its resellers be liable for any
damages, direct, indirect, incidental or consequential resulting from the use of the information contained
in BizMiner reports.

BizMiner Camp Hill, PA 17011 717-909-6000 www.bizminer.com
2601 Market Street fax: 717-763-1232 services@bizminer.com
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